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city identity is getting lost

in the urban jungle
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but, people want to'live, shop, drink and
in places that are comfortable;
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and they can relate to




and travellers are looking
for an experience ‘like a local’
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But there’s a lot of
passionate people out there who care
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and creative entrepreneurs
have a different value of place
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but their voices are not always heard
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How to make heritage reIevant

in contemporary urban society ?
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storytelling designer
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CREATED BY LOCALS

universities, NGOs, street associations, creative collectives
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DESIGNED BY LOCALS

every map is a piece of art,
a poetic ode to the neighbourhood
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THE CURATIVE PROCESS /

IN 1 O STEPS



WEEKEND <
FIELD SCHOOL:

cultural mapping along circutar eailway line Yangon
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1. NEIGHBOURHOOD NARRATIVE
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Defining the spirit of the neighbourhood

community as curators
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Iearn about the tradltlonalarades hidden secrets and
IocaI Iegends that make each ne|ghbourhood SO unlque
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3. STORYTELLING

dlffefnt gen
sharing stories to f
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4. THE BEST ROUTE
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Not too long, not too
find interesting back alleys and a balanced selection of sites




5. TRAVEL APP

Maps, words, photos and clips are combined into a savvy.smartphone

Splication with GPS based offline mawe.sH
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A talented local illustrator designs a map that gives a flavour. of the “hood’.
nd passion




7. SUPPORT LOCAL BUSINESS

in traditional family run shops
SO more people recognise the economic value
of old trades, buildings and neighbourhoods
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8. SHARING STORIES
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 anne_w_kamphorst anne_w_kamphorst @ coconutsyangon
’ Jawa Pos Surabaya ’ SAWOONG, Soerabaia Poenja Gaia Yangon, Myanmar
—

@ 12{@:#HF
anne_w_kamphorst Creative industry @ Surabaya
BORSERE

ﬂ. anne_w_kamphorst

anne_w_kamphorst
Pantjoran Tea House

i @ 36{@EMLT
coconutsyangon #iDiscoverCityWalks apps + m
: offer authentic travel experiences in historic Asi:
cities. Download the iYangon app and wa
3 dent [/ R

a different audlence

cuIturaIIy aware & digitally connected in multiple languages

anne_w_kamphorst @triabrianti_anti and | had the

me the oportunity to participate in this pr
pleasure of takina this lovely couple around town
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exciting and intelligent events
like treasure hunts and instameets
where young people have a chance
to meet and learn from old shopkeepers |n a fun enwronment
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10. DESTINATION DIALOGUE

AURORN

]' EAT] ~
A lasA L __._._\\.._\-__ ‘_

new entrepreneurs an&old craftsman
share, learnand be goodnelghbours




RESULTS & IMPACT /

IN 1 O STEPS






; iDiscover curative process

ﬁ A Neighbourhood narrative

, B Site selection

_o C Review ‘long list’

D Site research

¢

9’ E Final site selection & route




WRITE DOWN
ON POST IT’S

THREE WORDS
THAT COME TO MIND

FOR EACH
NEIGHBOURHOOD
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9 IDiscover curative process

ﬁ A Neighbourhood narrative

, B Site selection

_o C Review ‘long list’

D Site research

¢

9’ E Final site selection & route




5 discover categories

iSEE

iSHOP

iDRINK

i1EAT

The must see’s

heritage sites & architectural highlj

Retail therapy

old trades, speciality shops & unique galleris

Have a drink

places and people with a story to tel



Architectural Highlight
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Ratsada Bridge Rat building



Unique Streetscape
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Specialty Shqp

Chinese herbal

Lacquerware

Rattan shop



Gallery / social enterprise Night Market/ Street market
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Snake soup



Lampang milk Local produce
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Criteria for Points of Interest

Spirit/dynamic of the area * * * * %
Uniqueness; representative of certain period/style * + A +* J
Typical example of a cultural phenomenon + Jc
Fading business / threat of demolition J e 4 J
Example of sustainable adaptive re-use e J
Creative independent entrepreneurs who like the area e o +*
Social entrepreneurs who contribute to the community *
Cultural or creative expression . Yo
















' COLOMBO HERITAGE .
| COL LECTIVE NEIGHBOURHOOD S

"/ GUIDE & MAPPING WORK SHOP
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iDiscover

Hong Kong

download for free
from app/google play store

y §

iDiscover iDiscover Discover Discover Discover

Macau Chiang Mai Yangon Java Bali

https://i-discoverasia.com/neighbourhoods/colombo/

Explore four distinct Colombo neighbourhoods:
Forth, Cinnamon Gardens, Slave Island, and Pettah.

WWW.urbandiscovery.asia

iDiscover

Manila

QiDiscover‘



EXPECTED RESULT

Series of participatory workshop sessions and community events that create
curiosity, inquisitiveness and sense of belonging among young and old
people living and working within the historic core of Colombo, local
students, creative entrepreneurs and heritage enthusiasts to highlight the
value of cultural heritage, in particular the connections with the Dutch past
(target: 60 co-curators across three neighborhoods and 1,000 participants in
the associated events)



REAL RESULT

1)

2)

3)

16 co-creators (5 Colombo Heritage Collective - 4 designers - 4 strong
photography/film team -3 copywriters) all young creative people with a
passion for heritage and culture that met on a regular basis in each of
the neighborhoods

40 local residents in the four neighborhoods profiled through in depth
interview sessions published through an exhibition and storybook (from
different ethnicities, age and gender

One plenary workshop (50 local heritage enthusiasts and students) and
a one-afternoon pop-up at Dutch Hospital in Fort (est. 400 general
public & tourists) and another three pop-up exhibitions upcoming in
each of the three remaining neighborhood's: Pettah, Slave Island and
Cinnamon Gardens.



EXPECTED RESULT

Capacity building in participatory cultural mapping techniques for local
students in architectural, culture, geography disciplines and persuasive
presentation of livelihood and career opportunities in the field of heritage
conservation for young Sri Lankans and university students in
preservation, tourism and hospitality through the cultural mapping
workshops. (Target: 20 students across three neighborhoods)



REAL RESULT

10-20 students did participate in the March workshop to for the initial site
selection as well as the November Heritage Talk and Photo Competition to
learn about the process and results, yet in the end, the curriculum
structure did not allow to students to be actively involved in the curative
process as such.

The call for co-curators (photographers/writers) was also extended to a
student audience but few responded because of conflicting time schedules
and expected scope of delivery we ended up choosing young professionals
to do the job.

For a next edition we would try an alternative way to include students in
the curative process, perhaps taking a more pro-active approach to include
it as part of their university curriculum or alternatively visit universities and
educational institutesto deliverinspirational talks



EXPECTED RESULT

One inclusive high-level discussion sessions with key stakeholders
(developers, property owners, civil society groups and government
officials) about models for heritage-led urban regeneration that have
worked in a comparable cultural context



REAL RESULT

The November Event, Exhibition and Heritage Talk provided a suitable and
convincing environment to have a constructive discussion on these topics
among politicians (the mayor and her cabinet were present at a time of great
political unrest in the country), diplomats (Dutch Embassy was represented as
well as some other foreign and UN delegates), hotel operators and tourism
sector representatives, academics and vocal civil society representatives
(writers, journalistsand activists).

The need for preservation was clearly articulated among a rage of stakeholders
and even issues like legislation and idea to have more pedestrian areas were
brought to the table. The project has also been invited to speak at an event in
March organized by the EU on Heritage and Urban Liveability in March in
Colombo.



